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Report 
With the cancellation of the 2020 Columbus Arts Festival due 
to the COVID-19 pandemic, the Arts Festival staff pivoted to 
create an online way for the community to engage with the 
Festival. While we were socially distanced we were virtually 
together with the 2020 Columbus Arts Festival in Place 
(CAFIP) presented by the American Electric Power Foundation. 
 
Check out the CAFIP website at columbusartsfestinplace.org.

Headliners 
Presented by 

Worthington Industries
Local favorites ProMusica Chamber Orchestra, 

native son Aaron Diehl, and Scottish rockers We 
Were Promised Jetpacks all had video links that were 

live and available for the CAFIP weekend only.

Exhibiting Artists
CAFIP featured a new browsable gallery of the 275 

local and national visual artists previously 
scheduled to attend in 2020. This 

enabled us to give a preview of 
our show for next year.



Patron Party in Place 
Patrons gathered on Zoom and 

in socially distant ways 
bringing the party to 

their homes.

Big 
Local Arts

Presented by CoverMyMeds 
Attendees were invited to shop local artists’ websites and 

listen to Big Local favorites via links and custom
Spotify playlists.

Thank You to our
Chalk Challenge Sponsors:

COSI
Cultural Arts Center

Homage
Hotel LeVeque

The Kitchen
LBrands Foundation
Middle West Spirits

Rhinegeist
Stauf’s

3
winners

51 
entries

3 
judges

 
CAF Chalk Challenge

Presented by Battelle 
Attendees were invited to create their own chalk creations and share 

with the CAFIP hashtag on Instagram for entry. 
 

 
 
 

“Us W Beaumontonians had a blast doing this. I 
think it will become a street wide tradition for us 

each summer!”
@shahbr77 

 
“Congrats to all! This was such a fun and inspiring 

project! Thank you!” 
@kpietro53 

 
“Today would have been a beautiful day to explore 

the Columbus Arts Festival had they been able to 
hold it this year. Looking forward to going next year. 

I really appreciate all the things they’ve done this 
year so that people can still do activities and view 

vendors’ art from home...I enjoyed doing a little art on 
my driveway to participate in the @columbusartsfest 

#CAFchalkchallenge.” 
@karinolsonweston 

 
 

 

Chalk Challenge Winners:



Social Media and Marketing 
Impressions

17,328
website visits  

(May 17 - June 18)

All sponsors
were listed on the website, in 
all press releases and on ads 

in addition to connection with 
their sponsored properties or 

stories in social media

228,201
Facebook

795
Facebook 

(stories June 11 - 
June 14)

318,727
total social media 

impressions 
(April 2 - June 14)

23,005 
Instagram 

(feed)

22,256 
Instagram 

(stories)

44,470 
Twitter

1,843 
Fan Fest Newsletter 
subscribers of the 
last 5 newsletters

App 
sponsored 
by Grange 
Insurance

Thank 
you to 

all of our 
sponsors.

Save the date 
for next year’s 
Columbus Arts 

Festival!
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Jami Goldstein, vice president of marketing, communications & events

Lacey Luce, marketing, communications & events strategist
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INTERN
Amber He

Earned Media 
Coverage 

100 
Clips 

$42,946
Ad Value 

$128,832 
Publicity Value 

5,143,770 
Potential Audience



ADDITIONAL COMMUNITY PARTNERS: 
Columbus Recreation & Parks, Gateway Film Center, Good Land Ohio,  

Harmony Project, Homage, Middle West Spirits, Oakland Nursery,  
Superior Beverage, Tonic Studios, Vintage Wine Distributors


